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Pop Up Week 1 



Let’s Build Something! 



Week I 

Laying the Foundations 
 
• Monday: Weekly video released to private FB 

group. Watch at your convenience. 
• Tuesday @10am PT: Live Q&A 
• Thursday @10am PT: Live Q&A 
 
 
 
We hold your hand. You Get Stuff Done. 
 



Week I 
What You’ll Get Done 
 
 Clarify who your Ideal Customer is 
 Understand 6+ ways that customer will find 

you online  
 Choose and focus on TWO ways to kick off this 

week 
 Benefit from the experience, momentum, 

accountability and community of the group 
 
 



Customers search for travel online  



Will they find you? 



50% of our customers find us via online search 

Also called Attraction Marketing 

50% are referrals 

 



But first, the most important question: 
WHO do you want to attract? 



You do not want 
to waste your 
time with tire-
kickers 



Focus on your 
Ideal Customer 
 
Exercise #1 
Refer to pdf 



ALL your… 
• Website copy 

• Emails to customers 

• Social media posts & videos 

• Images 

• Messaging 

… must be geared to your ideal customer. ALL OF IT. 



Six Ways Customers  
Find you Online 



Remember: customers are not searching for 
you. They are searching for the answer to 
their problem. The solution to their pain.  



#1: Google Ads 



#2: Google  
My Business 

Page 







#3: Google  
Search to your 

blog 
 
 

Example A 

2009! 



#3: Google  
Search 

Example B 
 

“which town to stay 
on the Amalfi Coast” 

 



#3: Google  
Search 

Example B 
 

“which town to stay 
on the Amalfi Coast” 

 



#4: Social 
Media 



If you are 
comfortable 
on video, go 
for it! 



Social Media Tips 
• Be consistent 

• No need to be on all the platforms – pick two to start 

• IG: great for pretty images 

• FB: great for community (business page, not personal page) 

• LinkedIn: great for B2B 

• Pinterest: great for images 

• Twitter: great for connecting with the media 

• YouTube: fantastic if you’re okay on video 



#5: Email Newsletter 



Create an offer for your email list 

• This is something that the visitor to your website will want 
to receive, so they will give you their email address. 

• When someone opts in to your email list, they receive this 

• This will build your email list 



Exercise #2: brainstorm offers 
• Tips on saving money when booking flights 

• 10 Not To Miss Sights in X 

• 10 Things to always pack in your carry on 

• 10 Foods to try in Y 

• The best movies about X (travel, a destination, etc) 

• The best language learning apps 

• Discount code 

• Free consultation 

 



#6: Online  
content 



Online  
Content: 
Podcasts! 



Exercise #3: brainstorm media 
• List your local newspapers 

• List travel blogs you read that would be a good fit 

• Podcasts you listen to 

• Subscribe to HARO 

• Use YOUR expertise to send them a pitch about why 
THEIR audience could benefit 

• Reach out on LinkedIn or Twitter to the editor / owner 

• Build the relationship. Pitch should be specific. 

 



Week 1 Recap: Your to-do list 
 *Your Ideal Client Worksheet (MUST DO) 

 *Set up Google My Business (detailed steps on resources sheet) 

 *Sign up for an email newsletter service 

 Brainstorm email list offers 

 Create a business Facebook page if you don’t have one 

 Brainstorm local media to pitch 

 Make sure you have Google Analytics to your website (next 
week’s prep!) 



Summary:  
Six Ways to Attract Customers Online 
 Paid advertising 

 Google My Business 

 Organic search to your website (SEO) 

 Social Media 

 Email Newsletter 

 Online content (articles & podcasts) 



Organic search to your blog will have 
the biggest long-term impact 



To Be Continued next week… 
 

Meanwhile join us for this week’s Q&A 
 
• Tuesday  @10am PT 
• Thursday @10am PT 

 
 
We hold your hand. You Get Stuff Done. 


