
How to Attract your 
Ideal Clients Online

We Hold Your Hand. You Get Stuff Done.

Madeline Jhawar

Owner, Travel Beyond the Obvious

Pop Up Training: May 11 – June 6



Week I: Laying the Foundations

Week 2: How to Position Yourself as an Expert

Week 3: How to Create Online Content 
that Attracts Your Ideal Customer

Week 4: Grow Your Online Footprint 
(and why you need to!)

Travel Beyond the Obvious Online Pop Up: May 11 – June 7



Week 3



Part II Recap: Your to-do list

❑ Brainstorm topics based on your expertise

❑ Use the 3 SEO tools to make a list of keywords that

❑ You know about

❑ People are actually searching for

❑ Are evergreen

❑ Are longtail keywords

❑ Remember to include the obvious

❑ Aim to brainstorm 40 - 50 keywords



Week 3: May 25 - 31 

Create Great Content that Attracts 
Your Ideal Client

• Monday: Weekly video released to private FB 
group. Watch at your convenience.

• Tuesday @10am PT: Live Q&A
• Thursday @10am PT: Live Q&A

We hold your hand. You Get Stuff Done.



Week 3: May 25 - 31
What You’ll Get Done

❑ In-depth review of 9 tips for great online 
content

❑ We’ll provide feedback on your content
❑ We share tools for finding great images online
❑ Benefit from the experience, momentum, 

accountability and community of the group



Why you need a blog

❑SEO. Search engines value fresh content.

❑Build brand authority

❑Engage with your audience

❑You can share your posts across platforms

❑Website traffic. More potential customers will 
find you



Organic search to your blog will have 
the biggest long-term impact



Share your expertise!

❑It makes you look like the expert

❑ People appreciate - and share - useful content

❑People will stay on your site longer. Better SEO!

❑They will want to work with you – you will offer 
customization!



There is no such thing as a secret



ONE keyword per 
blog post 



Length of a blog post

❑ At least 300 words

❑ 1000 – 2500 words, ideally

❑ Look at the best performing content on your site

❑ Look up the keywords and see what others have written

❑ Your content should be longer than what you’re trying to 
outrank



Where to find great Images online

❑ Unsplash [free] – best for styled

❑ Pexels [free] – best for basic photos

❑ Pixabay [free] – best for illustrations, vector graphics

❑ Deposit Photos – not free – but when the above don’t 
give you good results



What you write about is 
important. But help Google like 
your blog post with these 9 tips.



Anatomy of a 
successful blog 

post

9 Tips



1 – URL and title 
include the keyword

Anatomy of a 
successful blog 

post



Behind the Scenes

Choose your URL

Enter your keyword

Fill in the metadata



2 – Metapage
title

Anatomy of a 
successful blog 

post



3 – Image file names are 
descriptive. Images have 
“Alt tags”. Google bots 
can only read TEXT

Anatomy of a 
successful blog 

post



4 – Detailed 
Content

Anatomy of a 
successful blog 

post



5 – Content is 
skimmable

Anatomy of a 
successful blog 

post



6 – Headings and sub-
headings are formatted 
as H1, H2

Anatomy of a 
successful blog 

post



7 – Bold text helps google 
identify the topic

Anatomy of a 
successful blog 

post



8 – Links to other 
content on the blog

Anatomy of a 
successful blog 

post



9 – A call to 
action

Anatomy of a 
successful blog 

post



Yoast SEO report card



SEO Blog post checklist

❑ URL & title contain Keyword

❑ Metapage title reflects 
keyword

❑ Images: filenames are 
descriptive, alt tags are 
entered

❑ Content is detailed and useful

❑ Content is skimmable

❑ Content has formatted sub-
headings

❑ Content has bold and italics 
text to highlight main points

❑ Include links to other content, 
both external AND on your site

❑ Includes a call to action. 



Where to include your keyword 
❑ In the title

❑ In the URL

❑ In the first sentence

❑ Woven a couple times throughout the content 

❑ In the last sentence

❑ A couple Headings

❑ Meta description



Blog post Images: tips

❑ Make sure the name of the file reflects its description

❑ Add the ALT and description text to each image

❑ Size: good quality but big images will slow down your site. 
❑ Image file should be less than 500 kb

❑ All blog images should be the same size

❑ Use jpg format. Do not use pdf, psd, tff or doc

❑ Resize photos before uploading, not after



Overwhelmed?

There’s nothing 
wrong with 
Listicles



Week 3 Recap

1. Pick a keyword from your list last week

2. Use these tips to write a blog post (one per keyword)

3. Repeat

4. Let us know how you did!



Week 4: June 1 - 7 

Grow Your Online Footprint

• Monday: Weekly video released to private FB 
group. Watch at your convenience.

• Tuesday @10am PT: Live Q&A
• Thursday @10am PT: Live Q&A

We hold your hand. You Get Stuff Done.



Week 4: June 1 - 7
What You’ll Get Done

❑ The must-have pages on your website
❑ How to measure your online footprint
❑ How to repurpose your content and increase 

your exposure
❑ Benefit from the experience, momentum, 

accountability and community of the group



How to Attract your Ideal Clients Online
We Hold Your Hand. You Get Stuff Done.

Madeline Jhawar

Owner, Travel Beyond the Obvious


